
The free market will weed out un-profitable business fax activity. It is not the
job of the government to restrict free trade practices. Let the free market
decide if this advertising practice works or not. If it is not profitable, the
business model will fail. If it is profitable, then the faxed advertisements are
serving a segment of the market as evidenced by its profitability. If you deny
this market segment access to unsolicited advertising, you also deny the
opportunities that are advertised, therefore, impeding business transactions in
a free market! Is that the goal of Government today? What about the rights of
Americans to learn about new products and services? How am I supposed to sign up
with a company I have never heard of to give them permission to notify me of
products and services that I am currently unaware of? Do these questions seem
kind of crazy, as I am reading them to myself, I think they do.

Please re-consider this new mandate requiring signed permission before someone
receives a fax from a business.

Thank you.

Brian Montgomery
Concerned American who does not make his living by fax solicitations but does
love FREEDOM!


